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IPO Report 
                                                                                                17th Aug 26 

Snapshot  Price Band (Rs./Share) 190-201 

Company is  a jewellery retailer operating under the brand name 

“Lalithaa”, offering a diverse range of gold jewellery, silver 

jewellery, and diamond jewellery across styles, designed to cater 

to regional preferences of the southern Indian jewellery markets. 

Company had the highest operating revenue per store amongst 

key organised jewellery players in India, at ₹ 4,102.28 million, ₹ 

2,816.22 million and ₹ 3,167.56 million for Fiscal 2026, for 

Fiscal 2025 and for Fiscal 2024 respectively 

 

VALUATION 

Company is bringing the issue at price band of Rs 190-201 per 

share at p/e multiple of 11x on post issue FY26 basis.  

Company has strong regional presence with deep penetration in 

high-growth South Indian markets evidenced by operating 

revenue growth between Fiscal 2024 to Fiscal 2026. Company’s 

brand catering to the mass and value-conscious segment with 

own manufacturing. Also, company has Brand pull in Tier II and 

Tier III cities in southern India with focus on quality, 

craftsmanship and original designs. Company’s large Format 

Stores and Medium Format Stores driving scale. Also , company 

has robust customer base owing to diverse range of jewellery 

schemes. Company has  asset light retail business model with 

backward integration, efficient inventory management and 

quality control processes in place 

Hence, we recommend “Subscribe” to issue. 

 

 Opening date of the issue 17th Aug  ‘2026 

Closing Date of the issue 19th Aug  ’2026 

No of shares pre issue 49,99,77,156  Eq Shares 

Issue Size Rs 1700  Cr 

Fresh Issue Rs 1200 Cr 

OFS 2,48,75,621 Eq Shares 

Face Value (Rs/ share) Rs 5/share 

Bid Lot 74 

Employee Discount Rs 19 per share 

BIDDING DETAILS  

QIBs (Including Anchor) 
50% of the offer (Approx 
4,21,39,303  eq Shares) 

Non-Institutional 
15% of the offer  (Approx 
1,26,41,791  eq Shares) 

Retail 
35% of the offer  (Approx 
2,94,97,512 eq Shares) 

Employee Reservation Upto 3,29,670 Eq Shares 

Lead managers 
Anand Rathi Advisors Ltd., 
Equirus Capital Ltd. 

Registrar  to the issue 
MUFG Intime India Private 
Limited 

 

 WHAT WE LIKE 

  

 Strong regional presence with deep penetration in high-growth South Indian markets evidenced by operating revenue growth 

between Fiscal 2024 to Fiscal 2026. 

 Consumers are now purchasing jewellery on various other celebratory occasions such as earning a bonus, graduation or landing a new 

job. Though gold jewellery dominates the bridal market in South India, the increasing preference for minimalist jewellery is emerging 

as a growth driver in the region Company reported operating revenue CAGR of 22.09% between Fiscals 2024 and 2026 during which 

period the number of company’s stores has increased from 53 as on March 31, 2024 to 61 as on March 31, 2026 

 Brand pull in Tier II and Tier III cities in southern India with focus on quality, craftsmanship and original designs 

 Jewellery retail chains have considerable share accounting for 54-59% share of the south Indian gems and jewellery market in Fiscal 

2026 .Tier II and III cities in South India region are estimated to have a high growth potential and the jewellery retail chain players 

are well-positioned to penetrate and capture the market share due to strong regional presence .In Fiscal 2026, 45 out of company’s 61 

stores are located in Tier II and Tier III cities. The strategic emphasis on targeting these markets reflects company’s goal of expanding 

its reach and strengthening its presence in these markets. 

 

Large Format Stores and Medium Format Stores driving scale 

Company’s strategy of opening Large Format Stores and Medium Format Stores has played a crucial role in driving scale for Company. 

Such retail spaces allow company to present an extensive selection of gold, silver and diamond jewellery, accommodating diverse tastes 

and preferences. The enhanced product visibility and variety draw in a larger customer base, resulting in increased foot traffic and higher 

sales volumes. As on March 31, 2026, company have 8 Large Format Stores, 43 Medium Format and 10 small format stores spread 

across various states 

 

 

 

                  SUBSCRIBE 

https://www.chittorgarh.com/report/ipo-lead-manager-review/99/all/34/
https://www.chittorgarh.com/report/ipo-lead-manager-review/99/all/133/
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Company reported operating revenue CAGR of 22.09% between Fiscals 2024 and 2026. Company strive to serve the southern Indian 

market with authenticated BIS-hallmarked jewellery through company’s 61 stores in 51 cities in the states of Tamil Nadu, Andhra 

Pradesh, Telangana, Karnataka and the Union Territory of Puducherry, spread across a total operational area of 650,881 sq. ft., as of 

March 31, 2026. Company stand out as a disruptive brand, offering gold jewellery at competitive prices due to its in-house 

manufacturing capabilities. With this ethos, Company has been able to establish a brand image with target customers which, in turn, 

has allowed company to grow its revenue from operations from ₹ 167,880.52 million in Fiscal 2024 to ₹ 250,239.27 million in Fiscal 

2026, with a CAGR of 22.09%.Company has presence across the south Indian cities with stores operational in Tier I, II and III cities. 

In Fiscal 2026, 45 of its 61 stores are in these Tier II and Tier III cities, contributing to 60.25% of company’s revenue reflecting its 

strategic focus on these high-growth potential markets.  

 

Out of a total 61 stores, in Fiscal 2026, company operate 51 stores with an aggregate area of each store more than 5,000 sq. ft. These 

stores are strategically located across cities and towns in key jewellery consumption markets in southern India, of which 39 stores are 

located in Tier-II and Tier-III cities. Company’s strategy of opening Large Format Stores (more than 15,000 sq.ft) and Medium Format 

Stores (less than equal to 15,000 sq.ft and more than 5,000 sq.ft) allows it to showcase a wide selection of gold, silver and diamond 

jewellery, which is instrumental in driving company’s growth. This resonates with the fact that company had the highest operating 

revenue per store amongst key organised jewellery players in India, at ₹ 4,102.28 million, ₹ 2,816.22 million and ₹ 3,167.56 million for 

Fiscal 2026, for Fiscal 2025 and for Fiscal 2024, respectively.  

 

Moreover, for Fiscals 2026, 2025 and 2024, company’s operating EBITDA per store was ₹ 274.34 million, ₹ 123.39 million and ₹ 

128.33 million, respectively. Company has been able to create a templatised approach for store location, size and overall customer 

experience, which enables company to scale for growth in existing as well as potentially newer markets. 

 

Company also offers jewellery schemes such as ‘Dhana Vandhanam’ and ‘Free-yo-Flexi’ that attracts customers on a repeated basis. 

These schemes are designed to provide added value and flexibility to company’s clientele, encouraging them to engage with its brand 

repeatedly. Company  presently offer a monthly instalment plan, such as ‘Dhana Vandhanam’, starting from ₹1,000 to ₹10,000. Upon 

completion of 11 months, company offer 50% bonus on the amount equivalent to one month’s instalment and 50% discount on value 

addition charges to its customers at the time to buying jewellery. 

 

Under the ‘Dhana Vandhanam’ scheme, at the time of jewellery purchase, the customer can choose either weightbased calculation or 

rupee-based calculation as monthly instalments’ credit. This protects the customers from gold rate fluctuations during the entire period 

of the scheme. 

 

Further, under ‘Free-yo-Flexi’ scheme (which starts from ₹1,000 monthly instalments and can go up to ₹25,000 monthly instalments), 

on completion of 11 months, comoany offer its customers 100% discount on the value addition charges at the time to buying jewellery 

subject to fulfillment of terms and conditions specified in the scheme. As of Fiscal 2026, 473,412 customers are enrolled and are active 

in company’s schemes. Amongst the key organised jewellery players in India, Lalithaa Jewellery Mart Limited has the highest advances 

from customers for Fiscal 2026 and Fiscal 2025, at ₹ 50,427.50 million and ₹ 31,454.10 million, respectively. 

 

OBJECTS OF OFFER 

The Offer comprises the Fresh Issue by Company and the Offer for Sale by the Promoter Selling Shareholder. 

Company proposes to utilise the Net Proceeds from the Fresh Issue towards funding the following objects: 

1. Funding of expenditure towards setting up of 10 new stores in India (“New Stores”). The funding is proposed  to be utilised towards 

the following broad heads: 

(a) Capital expenditure for fit-outs in the nature of furniture and fixtures, equipment, IT hardware and software; and 

(b) Expenditure towards inventory costs for setting up of New Stores 

2. General corporate purposes 

 

RISKS 

Company’s revenues have been significantly dependent on sale of gold jewellery, which accounted for 92.33%, 94.58% and 93.96% of 

its revenue from operations, for the Financial Years 2026, 2025 and 2024, respectively. Any factors adversely affecting the procurement 

of gold or company’s sales of gold jewellery may negatively impact company’s business, financial condition, results of operations and 

prospects. 

 

 

 
 
 

COMPANY BACKGROUND 

Source:RHP 
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Consolidated Financials                                                                                                                     (Rs in Mn) 

 Financials  FY24 FY25                                    FY26 
Total Revenue (A) 

167880.52 168973.17 250239.27 
Total Expenditure (B) 

161078.85 161569.58 233504.23 
EBIDTA 

6801.67 7403.59 16735.04 
EBIDTA Margin 

4.05 4.38 6.69 
Other Income 

125.67 105.63 158.76 
Depreciation 

719.11 871.78 1306.61 
EBIT 

6208.23 6637.44 15587.19 
Interest 

1362.69 1604.39 1984.53 
PBT 

4845.54 5033.05 13602.66 

Share of profit in Asso 
0.00 0.00 0.00 

PBIT 
4845.54 5033.05 13602.66 

Exceptional 
 0.00 0.00 0.00 
PBT 

4845.54 5033.05 13602.66 
Tax 

1247.21 1385.79 3504.49 
PAT 

3598.33 3647.26 10098.17 
NPM 

2.14 2.16 4.04 
ROE% 24.16 19.73 39.90 

EPS 7.20 7.29 20.20 

Eq Cap 
119.04 2,499.89 2,499.89 

Net Worth 15,643.66 19,253.83 29,297.25 
 

(Source: RHP) 
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DISCLAIMER 
 

HEM Securities Limited (“Research Entity or HSL”) is regulated by the Securities and Exchange Board of India (“SEBI”) and is licensed 
to carry on the business of broking, depository services, merchant banking services, Portfolio Management Services and other 
related activities. Broking services offered by HEM Securities Limited are under SEBI Registration No.: INZ000168034. 
 
This Report has been prepared by HEM Securities Limited in the capacity of a Research Analyst having SEBI Registration No. 
INH100002250 and distributed as per SEBI (Research Analysts) Regulations 2014. This report does not constitute an offer or 
solicitation for the purchase or sale of any financial instrument or as an official confirmation of any transaction. The information 
contained herein is from publicly available data or other sources believed to be reliable. This report is provided for assistance only 
and is not intended to be and must not alone be taken as the basis for an investment decision. The user assumes the entire risk of 
any use made of this information. Each recipient of this report should make such investigation as it deems necessary to arrive at an 
independent evaluation of an investment in the securities of companies referred to in this document (including the merits and risks 
involved), and should consult his own advisors to determine the merits and risks of such investment. This should not be construed 
as invitation or solicitation to do business with HSL. The investment discussed or views expressed may not be suitable for al l 
investors.  
 
This information is strictly confidential and is being furnished to you solely for your information. This information should not be 
reproduced or redistributed or passed on directly or indirectly in any form to any other person or published, copied, in whole or in 
part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or 
resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use 
would be contrary to law, regulation or which would subject HSL and associates / group companies to any registration or licensing 
requirements within such jurisdiction. The distribution of this report in certain jurisdictions may be restricted by law, and persons 
in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date 
of this report and there can be no assurance that future results or events will be consistent with this information. This information 
is subject to change without any prior notice. HSL reserves the right to make modifications and alterations to this statement as may 
be required from time to time. HSL or any of its associates / group companies shall not be in any way responsible for any loss or 
damage that may arise to any person from any inadvertent error in the information contained in this report. HSL is committed to 
providing independent and transparent recommendation to its clients. Neither HSL nor any of its associates, group companies, 
directors, employees, agents or representatives shall be liable for any damages whether direct, indirect, special or consequential 
including loss of revenue or lost profits that may arise from or in connection with the use of the information. Our proprietary trading 
and investment businesses may make investment decisions that are inconsistent with the recommendations expressed herein. Past 
performance is not necessarily a guide to future performance .The disclosures of interest statements incorporated in this report 
are provided solely to enhance the transparency and should not be treated as endorsement of the views expressed in the report.  
 
We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers 
simultaneously, not all customers may receive this report at the same time. We will not treat recipients as customers by virtue of 
their receiving this report.  
 
HSL and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to 
time, have long or short positions in, and buy or sell the securities thereof, of company(ies), mentioned herein or (b) be engaged in 
any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial 
instruments of the subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or 
have other potential/material conflict of interest with respect to any recommendation and related information and opinions at the 
time of publication of research report or at the time of public appearance.  
 
Investments in securities market are subject to market risks, read all the related documents carefully before investing. 
 

 
 
 
 
 


